


We Can Help You

Why the Gay & Lesbian Travel Market

The gay and lesbian travel market is one of the 
fastest growing markets within the tourism industry. 
Research indicates that:

• The total value of the North Amercian LGBT 
   travel and tourism spending is estimated to be 
   more than 65 billion dollars.

• LGBT Canadians spend more than 9 billion
   dollars on travel and tourism, with 5.4 billion
   being spent in Canada.

• LGBT consumers are critically aware – they 
   are more likely to purchase from businesses that 
   demonstrate progressive policies toward gay 
   and lesbian employees and customers.

• LGBT consumers are nearly three times as 
   likely than the mainstream consumer to possess 
   a valid passport.

•  LGBT travellers travel more, spend more, 
   and are more likely to travel at off peak periods.

Grow Your Business

Want to improve the bottom-line of your 
tourism-based business?
  
Interested in expanding your market reach?
  
Looking to increase the number of visitors 
to your area?

Then become a member of Travel Gay Canada 
and reap the benefits!

Travel Gay Canada is a member-based 
not-for-profit corporation that is recognized
as Canada’s LGBT (lesbian, gay, bisexual,
transidentified) tourism industry association.
Travel Gay Canada coordiantes the product
development and marketing efforts of Canada’s
tourism industry for the LGBT travel market.

By promoting LGBT travel to and within Canada, 
Travel Gay Canada works to increase the 
number of visitors for its members.
  
To join please complete and return the enclosed 
membership application form or join on-line at:
 
www.travelgaycanada.com                     

Travel Gay Canada (TGC) members 
become “market ready” through the 
use of TGC Membership:

• Research – TGC delivers detailed market 
   research that provides a greater understanding 
   of gay and lesbian travelers and the products 
   and services they seek, and allow you to tailor 
   your products and services to better meet 
   their needs.
 
• Training – TGC offers diversity training 
   customized for different employee groups
   within your business or organization to meet 
   the standards of a “gay employee friendly” 
   and “gay customer positive” place of business.

• Marketing Opportunities – TGC strives to 
   promote Canada as a progressive and inviting 
   destination for the gay and lesbian traveler.  
   TGC will provide your business and destination 
   with cost effective, high value marketing 
   opportunities through:

    • consumer and trade show events 
    • print, broadcast, and web-based media
    • Travel Gay Canada website
    • creative partnerships

• Communications and Networking – TGC 
   maintains strong communication links between 
   all members and other local, national, and 
   international travel organizations.  
   TGC provides regular communications through 
   newsletters, web-based postings and annual 
   national meetings

• Product Development – TGC works to 
   enhance and enrich tourism products and 
   forge new partnerships. TGC will continue to 
   enhance industry standards and channels of 
   distribution through a network of LGBT travel 
   agents, tour operators and other partners.


